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10 Source; Statista



11 Timeframe: Aug 2019 ïJuly 2020
For comprehensibility values for volume and growth are standardized and normalized (values from 0-100).
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AI & ML for Marketing 

Brand Authenticity

Brand Purpose

Content Marketing

User Generated Content 

Content Optimization 
& Testing 

DAM & MRM 

Immersive 
Marketing

Influencer & Advocacy Marketing 

Long-form Content 

Blockchain for Marketing 

Neuromarketing 

Marketing 
Automation

Programmatic Advertising 

Real-Time Marketing 

Third-party Data 

Cookie-based Marketing 

Search Advertising

Ad Verification 

Supply Side Platforms 

Demand Side Platforms 

Digital Brand Equity 

Ad Blocking 

Multi- & Omni-Channel Marketing 

Mobile & App Marketing 

Social Media Marketing 
Email 

Marketing 

Emerging Social 
Media Channels 

Video & Live-Streaming Ads 

Visual Search for Marketing 

Shoppable Media 

E-Sports Marketing 

Brand Awareness & Perception Measurement

In-Game Advertising 

Performance Marketing 

Data-driven Marketing 

Marketing 
Analytics

Mobile & Web Analytics 

Marketing Modeling

Predictive Analytics & 
Marketing

Customer Intelligence Platforms 

Personalized Marketing

Proximity Marketing

Social Media Monitoring 

Location-intelligent Marketing 

Gamified Marketing 

Loyalty & Retention Marketing 

Customer Satisfaction Tracking 

Customer Data Platforms & Profiling 

Data Privacy & 
Privacy-driven 

Design 

Customer Journey Analytics 

Voice & Conversational 
Advertising

Contextual Marketing 

Brand Experience & CX

Participation Marketing 

Marketing Data 
Visualization 

Data Management Platforms

Multitouch Attribution 

Account-based Marketing 

Data-driven Content 
Marketing 

Chief Growth Officer 

Outcome-based Marketing

Marketing Technologists

Ad Fraud & Fake Engagement 

Marketing data literacy & culture

Low Code & No 
Code Marketing

Micro-Targeting & -Segmentation

Always-On Marketing

Digital Native & DTC Brands 

Humanized Brands 

Voice Search & Digital Assistants 

Speech Analytics 

Conversational Commerce

Identity Resolution 

Brand Transparency

First Party Data 
Alternative Ad Networks 

Podcast & Audio Advertising 

Data Ethics & Governance 

Data Ownership & 
Zero Party Data 

Addressable & Programmatic TV Behavioral Targeting 

Customer Segmentation 

End-to-end Marketing 

Predictive Customer Analytics

Ethical Marketing 

Marketing Efficiency 

Marketing Effectiveness 

Walled Gardens 

Growth Hacking 
& Growth 
Marketing 

Artificial Creativity 

IoT for Marketing 

Biometric Marketing 

Emotion AI in Marketing 

Visual & Image 
Recognition in 

Marketing 

Old School Media Advertising 
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Across the hype cycle we see new social media platforms and brand measuring growing in importance, whilst 
main stay topics like search and influencer use dominating the industries headspace.

ÅSearch Advertising

ÅInfluencer & Advocacy Marketing 

ÅEmerging Social Media Channels 

ÅBrand Experience & CX

ÅOld School Media Advertising 

ÅContent Marketing

ÅCustomer Satisfaction Tracking 

ÅSocial Media Marketing 

ÅVoice & Conversational Advertising

ÅEmail Marketing 

ÅData Ethics & Governance 

ÅMarketing Automation

ÅData-driven Marketing 

ÅMobile & Web Analytics 

ÅDAM & MRM 

What has the biggest share of interest. What is growing the fastest.

ÅEmerging Social Media Channels 

ÅDigital Brand Equity 

ÅCustomer Data Platforms & Profiling

ÅLow Code & No Code Marketing

ÅAd Blocking 

ÅMicro-Targeting & -Segmentation

ÅCustomer Journey Analytics 

ÅCustomer Segmentation 

ÅEmotion AI in Marketing 

ÅLoyalty & Retention Marketing 

ÅData Ownership & Zero Party Data 

ÅChief Growth Officer 

ÅPredictive Customer Analytics

ÅOutcome-based Marketing

ÅMarketing Analytics
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(Altimeter Digital Marketing Survey 2019)

https://www.gartner.com/en/marketing/insights/articles/8-top-findings-in-gartner-cmo-spend-survey-2018-19?zd_source=mta&zd_campaign=13146&zd_term=daletraxler
https://insights.newscred.com/top-martech-trends-2021/
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https://techcrunch.com/2020/05/12/playplay/?guccounter=1
https://www.engadget.com/2019-05-22-the-big-picture-virtual-model-imma.html

